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If your company currently lacks a strong brand, then you will find it much harder to 

market yourself and to get your audience behind you. 

Branding is what ties your marketing together cohesively, it’s what gives your business a 

sense of purpose and it’s what allows your customers to quickly recognize your products 

and services and to seek them out when they’re looking for something they can rest 

assured will be high quality. 

But despite all this, a lot of businesses still aren’t branding themselves properly – and 

many don’t even really understand what the term means or what branding 

encompasses. Read on then to learn what branding really is and how you create an 

identity for your business that people can really get excited about. 

 

What is a Brand? 
 

So if a brand isn’t just a logo, what is it? 

A brand is ultimately everything that makes your business unique and everything that 

will be consistent across all of your products and services. That means your logo then, 

but it also means the design language that you use across your website and your 

materials. 

Moreover, it means the mission statement and the ethos of your business. 

And this is where your branding journey should start, because it will ultimately inform 

every other aspect of what you do.  

A mission statement is simply a short sentence or two that communicates the purpose of 

your business. This isn’t just what you do but why you do it and how you do it. This is 

the inspiring bit about your company. 

Amazon’s mission statement for example is: 

It's our goal to be Earth's most customer-centric company, where 

customers can find and discover anything online. 

Notice how this is more interesting and inspiring than if the company had just said: 

It is our goal to sell products online as the biggest ecommerce store. 

By having a more inspiring and exciting mission statement, this not only helps Amazon 

to better inspire its audience and its customers but also means it has scope to venture 

into other territories. For instance, creating the Kindle allows them to help customers 

“discover and find anything online” in a whole new way. 



When done well, your mission statement will help to direct your business and give you a 

trajectory. At the same time, this should help to inspire the elements of your business 

that follow – such as your logo and your web design. Everything should help to evoke 

the spirit of what you’re trying to achieve and what you’re trying to create. 

 

Designing Your Brand 
 

Once you have a strong idea of what you’re company is about and what you want your 

brand to say, the next challenge is to start creating an image for your business that will 

communicate this strongly. 

And a good place to start is with a company name, followed by your logo. 

For your company name, you need to think both creatively and pragmatically. On the 

one hand, you need something that will inspire people and that will describe your 

business at the same time. You can go for a straightforward description of course but 

you can also choose something that’s a little more abstract. Apple for example was 

chosen because Steve Jobs was on a fruitarian diet at the time and he felt the word 

sounded ‘fun, spirited and not intimidating’. This fitted the brand’s ethos very well as a 

younger and more consumer-oriented challenger to the established and stuffy IBM. 

In terms of pragmatic considerations, you need to also think about how easy your name 

would be to promote, whether or not it has already been trademarked and how you 

might go about promoting that brand. 

Next, you need to choose a logo. This is one of the most important steps in creating the 

way your company will be seen and it’s one of the things that visitors to your website 

and new customers will experience first when dealing with your business. 

Your logo needs to be something that is original and unique to you, while at the same 

time communicating whatever it is you want to say about your business (which will 

likely be the same as your mission statement) and being simple and easy to reproduce. 

Remember that your logo is going to be used in lots of different contexts: sometimes it 

will appear on the web but it will also appear on packaging and headed letter paper. 

Your logo then needs to be simple so that it will look just as good when it’s small as it 

will be when it’s big. It needs to work in black and white and as a silhouette. 

If you’re struggling to get started, then Brandr (http://scgm.biz/brandrr/) is an 

excellent tool you can use. This is a simple piece of software that quickly generates high 

quality logo suggestions and then lets you edit the specifics in order to create something 

unique. This can save you a huge amount of time and will provide you with a file that’s 

suitable for use as a logo. 

http://scgm.biz/brandrr/


Note that your logo should be a ‘vector file’ when finished. This means that it can be 

reproduced at any size without losing quality and also that the file can be easily edited 

when you want to create alternative versions of the logo for use in other places around 

the web. 

Once you have your logo, you can then begin with web design and other aspects of your 

brand identity. A good web design will always include elements of the logo in it – which 

might mean that you incorporate the color scheme of your logo for instance, or might 

mean that you use images from within the logo around the site.  

 

Conclusion 
 

There is a lot more to creating a strong brand than just this. Hopefully though, you now 

recognize the potential power of a strong brand and you see how it can work to help you 

create a much bigger and more successful business no matter your model. 

If you want the full scoop, make sure to check out the complete ‘Power of Branding’ 

ebook. There you’ll learn everything you could possibly need to know to create a 

powerful brand that can challenge the very biggest names in your niche. 

Read more about Brandrr at http://scgm.biz/brandrr/  

 

 

 

 

 

 

 

 

 

 

 

 

 

http://scgm.biz/brandrr/


Bonus Chapter 
 

 

Steve Jobs' Greatest Mistake  
 (and how you can avoid it) 

 
 
I bet you've never realised how much this matters to your business: 
 
http://scgm.biz/brandrr/ 
 
Quick question: 
 
How do people recognise you? 
 
This might seem like a bit of a dumb question, and in some ways, it is.  One of your 
friends meets you in the street, they recognise you because they know what you look 
like.  In the crowd, they know your face. 
 
But what about online, where no-one can see you? 
 
Online, you're not even a face in the crowd.  You're one website or one product, in a sea 
of products that look just like you. 
 
How are you going to stand out? 
 
Let me show you. 
 
Who's this: 
 

 

http://scgm.biz/brandrr/


 
Obvious, right?  The Apple logo is burned into your brain. 
 
And people will pay a ton more for a computer, if only it's got that symbol on it. 
 
Do you think it'd work so well if it looked like this? 
 

 
 
That was Steve Jobs' first attempt, and I think he was pretty glad history had forgotten 
it. 
 



When you get yourself a good logo, everyone can spot your product in a sea of imitators. 
 
More than that, a good logo can actually shape how people think about your brand.  It's 
one of your key weapons in making a good first impression. 
 
Which is why you don't want to mess it up. 
 
Now, I could have written a great long list of stuff you should and shouldn't do when 
getting a logo made... 
 
But fortunately, Joey Xoto, Jamie Garside and David Chamberlain have recorded a 
video about it. 
 
Check it out here: 
 
http://scgm.biz/brandrr/ 
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Push-Button Trick  
To Make Your Business  

49 Times Better 
 
 
This is going to make your business look at least 49 times better: 
 
http://scgm.biz/brandrr/ 

 
You've got three seconds. 
 
That's how long it takes for your customer to form a first impression of your business 
and a first impression of you. 
 
That's why if you're meeting in person, you dress like someone your client will respect, 
because that way they'll look at you and be more likely to trust you. 
 
(More likely to hire you, too) 
 
Obviously if someone finds your product or website online, they're not going to see you.  
So they're going to form their first impression based on something else. 
 
And this new app will let you GUARANTEE that it's a good one: 
 
http://scgm.biz/brandrr/ 

 
This is from Joey Xoto, David Chamberlain and Jamie Garside. 
 
Kinda like us, they're what you call 'serial entrepreneurs'.  They've got a track record at 
developing great products. 
 
And every time they made a new product, they needed to make an impact. 
 
And that's how Brandrr happened. 
 
Instead of doing the guesswork yourself, or hiring an expensive designer, Brandrr can 
do everything for you at the push of a button, time and time again. 
 
Check out the video here, and see just how good your business - and you - can look: 
 
http://scgm.biz/brandrr/ 
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